


prove that CFRB has the lion’s share of the Toronto
audience. Further surveys show that CFRB delivers
more Ontario listeners than any other Toronto sta-
tion. And Ontario represents 40%, of Canada's total
buying power.
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TEIRANIKS TO

MEMBERS OF THE

RENTBIRINITNY

Simpson’s is honored to present-the “Pop” Concert
broadcasts over Trans-Canada stations. To adll
those who help to make this series by the Toronto
Symphony orchestra so outstanding . . . to all
members of the radio fraternity in Canada . . . our

sincere thanks for their splendid co-operation.
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Svmbol of Quality

'roadcasters
recognize RCA broadcast transmitters
and RCA studio equipment as the finest by any standard.
This reputation for quality, plus the outstanding
engineering features for which RCA is famed, makes RCA the choice
of broadcast stations who want the best.
RCA Victor’s wide experience in radio techniques, devoted until recently to
communication for war, is backed by great scientific
resources. Today RCA Victor offers Canadian broadcasters the services
of a special research and engineering group for technical
consulting advice . . . with complete facilities for supply and installation

anywhere in Canada.

FOR AM-FM TODAY ... AND TELEVISION TOMORROW

LOOK TO RCA VICTOR

RCA VICTOR COMPANY LIMITED
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Foreword

IT IS WITH not inconsiderable pride, and with some wonder, that we, the editors and staff of the
CANADIAN RADIO YEAR BOOK, present this, its first annual edition. Our pride lies not so much in
our product, as in the industry about which, of which, and for which it is intended. The wonder stems
from the full realization of that same industry's great breadth, its astonishing growth toward maturity,
its strength and its influence upon rhe community which is Canada.

These factors, coupled with the unusual and unexpected arms, avenues and compartments of the
broadcasting industry have made the task of preparing within a limited time such a directory as this
considerably more exacting than a similar guide of a more prosaic business. Every possible attempt has
been made to create a complete and accurate directory of radio broadcasting in Canada. No expense
or effort has been spared to gather the data to be found within. It can be expected that there is
even more to be covered, that we have not yet found. We will not apologize for omissions within the
fields dealt with, as every opportunity was given to those departments to provide us with information.
For information on any field or fields untouched the editors will have special welcome. The YEAR BOOK
will cover the industry, but must have the industry's co-operation.

Throughout production the editors were in constant consultation with men and women from all
branches of the industry. A special consultative board was set up early in this period. Without the
guidance of its membership the YEAR BOOK would not have been possible in anything like its present
size or scope. To such men as Jack Radford and Wells Ritchie of the CBC, Guy Herbert, Spence Caldwell
and Percy Gayner of All-Canada Radio Facilities Ltd., Horace Stovin of the company of the same name,
George Taggart, Harry Sedgwick of CFRB, Arthur Evans of the C.A.B., Athol McQuarrie of the A.C.A.,
Les Garside of Inland Broadcasting, Harry Rimmer of Canadian General Electric, Gerard Delage and
Mac Shoub of Montreal,  and others too numerous to mention here, we say thank you.

The YEAR BOOK, as its name implies, will be an annual publication, produced, as is our fervent
hope, with less tribulation than that which beset the first edition. For any man who thinks he has had
troubles buying new 5000-watt transmitting equipment or in keeping a leaky [00-watter on the air for
the past six years, we cordially invite him into adventuring into that vale of tears known as the printing
business. Probably no industry has been so swept off its feet during the recent war and its unpleasant
aftermath as this, the art of printing. How it has weathered the storm is a mystery. By next edition we
hope it will have returned to something like normalcy.

It was not out of keeping with the times that at the birth of this book broadcasting in Canada
was in a state of, to put it mildly, flux. Important issues were at stake in a controversy of policy and
procedure. In a young and husky industry, however, such things are not unusual. In one as complex as
radio, in a country as complicated as Canada, they need not be unexpected.

Meanwhile, ahead of us lie great things. Frequency modulation and television, as well as facsimile,
are still to be explored and exploited. Even AM has not ceased developing in this country. The future
is bright with promise. It is our intention to keep pace, in order that we may serve broadcasting in
Canada faithfully and well.

/

Toronto, Ont.,
June, 1946 Editor



SERVES CANADA

IN ALL MARKETS e IN TWO LANGUAGES
WITH THREE NETWORKS

From Atlantic to Pacific, the CBC serves the Canadian peo-
ple . . . provides, through its three networks, comprehensive
national coverage . .. and, in most areas, excellent alternative
program service.

The finest programs of Canadian, American and British

origin fill CBC network schedules. Entertainment . . . news
. . . special events . . . all that pertains to current world and
national happenings . . . are brought daily into Canadian

homes in all parts of the country.

Canadian listeners, through the CBC Networks . . . Dominion,
Trans-Canada, French . . . enjoy a variety of radio fare that
cannot be matched in any other country in the world.

CBC CBC CBC
DOMINION TRANS - CANADA FRENCH
NETWORK NETWORK NETWORK

29 basic and 9 supplemen- 24 basic and 7 supplemen- 8 basic and 7 supplementary
tary stations. Intensive tary stations. Comprehen- ff‘fat“’%ignc}?;;’;g‘ﬁﬁf‘g “8;'3‘;”3?
coverage of all major mar- sive coverage coast to g‘t’ﬁsz'?rr;‘l‘ls_g:;j:;;m; wish
kets in all regions. coast. minion Network.

CANADIAN BROADCASTING CORPORATION

COMMERCIAL DIVISION

354 Jarvis Street, Toronto 3, Ontario - 1231 St. Catherine Street West, Montreal 25, P.Q.
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PUBLIC RADIO IN CANADA

By A. DAVIDSON DUNTON

Chairman, CBC

"T'HE year ahead will be full of challenges and opportunities

for Canadian radio. With the war over, broadcasters in Can-
ada have been readjusting their sights to what only a short time
ago we called the “postwar era.” That era is here now and respon-
sibilities in it are great. Stewardship of this mighty instrument
of mass communication must be carried out every day with great
respect. careful planning and constant appreciation of the fact
that it exists to serve the public interest.

There are certain basic facts of our country that affect
radio, and certain things affected in turn by radio. The first
fact is common with other countries. Air seems to be the freest
thing in the world. But in the radio sense it is not free.

The whole question of radio was thoroughly studied at the
end of the twenties, and during the thirties by the Aird Com-
mission, by different Governments. and by Parliamentary com-
mittees. All agreed, and, incidentally. all political parties agreed.
that a public body should be set up to develop this great national
resource of the air waves in the interests of the whole Canadian
public.

A national radio body was set up for this purpose. It had
several main functions—to produce programs in Canada, and to
bring in suitable programs from outside Canada; to build and
operate facilities to broadcast all these programs: to maintain
networks to carry the programs by wire lines all across the
country; to watch over all broadcasting in the country.

The radio authority had to meet the large and complicated
tasks set by Parliament and the challenges set by Canadian con-
ditions. The Canadian Broadcasting Corporation does not oper-
ate for profit. It does not belong to any individual or group. It
does belong to the radio listeners of Canada. The Board of Gov-
ernors acts as trustee for them. The Governors are members of
the public drawn from all across Canada. On the listeners’ behalf
the Board guides the work of the Corporation and exercises
certain checks and supervision over all broadcasting in Canada.
It acts as its members sincerely feel is best in the interests of
Canadian listeners. In matters that arise in connection with
broadcast operations. whether they be public or private, the
Board simply tries to carry out its trust.

The Corporation is a public body. But by its constitution
it is not part of the Government. It must. of course, answer
to the public through Parliament—but on its own, not through
the Government. Every year or so a Parliamentary committee,
including representatives of all parties. conducts a thorough study
of the affairs of the Corporation.

Board of Governors

All the revenues of the Corporation go into providing radio
service to its owners, the listeners of Canada. The greater part
of its revenues come from listeners in the form of radio license
fees. By law these go to the Corporation to provide service. The
remainder of the revenues, just under one-third, come from com-
mercial operations,

In 1945 the CBC carried 55.000 network programs. Of
these 9.500 were commercial, sponsored by advertisers; 45,000
were non-commercial, without advertising. Of these non-com-
mercials 3.000 came from the United States, 3,000 from Britain;
39.000 were our own, produced in Canada.

Advertising programs are usually designed, quite naturally,
for very wide popularity, to draw the greatest number of listeners
to loudspeakers. In trying to keep a balance in the whole pic-
ture, therefore, the CBC has to take into account the fact that on
its networks there are a number of top commercial shows provid-
ing popular entertainment. To present a planned pattern it con-
centrates relatively more of its effort on programs having per-
haps a more lasting value, although appealing to a smaller num-
ber, and probably slightly different group of people.

The CBC is constantly striving to improve the program out-
put and suit it to listeners’ needs. But there are, of course.
limitations of money and time and facilities that must be reck-
oned with.

Canada is an extremely expensive country in which to run
national radio networks. In Canada we have an unusual con-
dition of great distances and small populations. That means a
comparatively small number of stations and thousands of miles
of expensive wire lines. Actually the CBC has to pay about a
million dollars a year for wire lines alone.

The period before radio will be one of change, of readjust-
ment, of tackling new ideas and developments in the program,
technical and public service spheres. The problems and possi-
bilities of new developments. including frequency modula-
tion and television, present a call for co-ordinated planning and
action now and in the time to come.

The future of this art is a part of Canada’s future and every
effort put forth to improve radio will benefit our country. Thus
the problems which face Canada and the world—economic
stabilization, full employment, reconversion and reconstruction,
international security—are radio’s problems too, and we must
set our hand firmly to solve them if we are to fulfil our responsi-
bilities.



THE CANADIAN RADIO YEAR BOOK

CBC

BOARD OF GOVERNORS
OF THE

CANADIAN BROADCASTING CORPORATION

LEFT TO RIGHT: Dr. A. W. Trueman, Winnipeg; B. K. Sandwell, Toronto; F. J. Crawford, Toronto; Rene Morin, Vice-

Chairman, Montreal; Dr. Augustin Krigon, General Manager, CBC, Ottawa; A. Davidson Dunton, Chairman, Ottawa;

Donald Manson, Assistant General Manager, CBC, Ottawa; Howard B. Chase, Montreal; Dean Adrien Pouiiot, Quebec
City; Mrs. T. W. Sutherland, Revelstoke, B.C.; W. J. Parker, Winnipeg.

PARLIAMENTARY RADIO COMMITTEE, 1946

LIBERAL 5. P. Mullins (Richmond.Woife). PROGRESSIVE CONSERVATIVE
_ G. E. Nixon (Algoma-West). John Diefenbaker (Lake Centre).
goln.hJ.l\[ll[. N{)CCI;.(nnc(hl;?nfl':l:V (S\(‘)/l]l:]llll)l' L. P. Picard (Bellechasse). Donald Fleming (Toronto-Eglinton).
alp aybank, rm Roch Plnard (Chambly-Rouville). E. D. Fulton (Kamloops).
peg-S. Centre). : : p
L. R. Beaudoin (Vaudreuil-Sou- W. A. Robinson (Simecoe E.). J. D. Hackett (Stanstead).
Janges). T. H. R'OSSI (_Han‘lrllton E.) North D. G. ‘Ro.ss (Toronto-St. Pauls).
E. O. Bertrand (Prescott). J. B. Sindair (Vancouver-North). A. L. Smith (Calgary West).
Dr. Pierre Gauthier (Portneul). CCF
Dr. A. Landereau (Berthier-Mas-
kinonge). E. L. Bowerman (Prince Albert). SOCI/AL CREDIT
Aurele Leger (Kent, N.B.). M. J. Coldwell (Rosetown-Biggar).
H. B. McCulloch (Pictou). R. R. Knight (Saskatoon City). E. G. Hansell (Macleod).
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Chief Engineer
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CFAC, Calgary
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General Counsel
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Director
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Director
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CFRN, Edmonton
Director
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CHRC, Quebec City
Director
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Director
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CODE OF ETHICS

OF THE C.AB.

Members of the Canadian Association of Broadcasters
subscribe to the following Code of Ethics:

As a member broadcasting station of the Canadian
Association of Broadcasters, we pledge ourselves to
the best of our ability to—

(1) program each broadcast day to meet the varied
interests of all groups of listeners;

(2) serve the best interests of our community; .

(3) provide suitable religious broadcasts without per-
mitting this station to be used to convey attacks upon
any race or religion;

(4) provide suitable broadcasts for the entertain-
ment and information of children;

(5) provide programs which educate entertainingly;

(6) broadcast the news of the day in a factual and
unbiased manner;

(7) provide opportunity for the broadcast of all sides
of controversial public issues to the degree of public
interest in such issues;

(8) encourage advertisers and their advertising
agencies to present information of goods and services
available for the comfort and convenience of listeners
to this station and to present such information in a
simple, truthful and believable manner;

(9) deal fairly with advertisers and all others de-
siring to use the facilities of this station.



CJCH
CHSJ
CKCW
CJEM
CJBR
CJBQ
CKSF
CHOV

"VARIETY” SAYS:

"Small local stations throughout the country never used to be considered

much of a buy for national advertisers, but they are now. The long, hard haul for

the little quys is finally paying off . . .

“Ten years ago a national advertiser wouldn't consider a 250-watter, being

of the opinion, and rightly, that nobody listened to them because people got better

programs on the webs. Today, however, the small-timer has come into his own

as a sales weapon.

"Reason obviously is that the little guys have made themselves a power in

their communities. The big guys can't do it because their setups don't lend them-

selves to such promotion."

(Taken from “Variety” Feb. 20th)

We're quite proud of the list of stations we represent — some of them

“little guys,” some of them bigger — but all local stations

Halifax
Saint John
Moncton
Edmundston
Rimouski
Belleville
Cornwall

Pembroke

REPRESENTING:
*CHML  Hamilton
CFOS Owen Sound
CFOR  Orillia
*CFPL London
CKLW  Windsor
CJRL Kenora

* Represented by us in Montreal only

TORONTO

that are “a power in their communities.”

CKY
CKX
CFAR
CJeX
CKLN
CFPR
CJOR
ZBM

Winnipeg
Brandon

Flin Flon
Yorkton
Nelson

Prince Rupert
Vancouver

Bermuda

DTOVIN

& COMPANY

- WINNIPEG
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THE CANADIAN ASSOCIATION OF BROADCASTERS

By T. ARTHUR EVANS
Secretary, C. A. B.

THE Association has a voluntary membership of independent
owners of broadcasting stations duly licensed by the
Dominion Government,

The Association serves three main purposes:
(1) By the exchange of ideas and plans to improve the
standard of broadcasting and the service rendered by
the member stations to their listeners—the people of
Canada.
Since each member station is dependent for its opera-
tion upon the revenues received from the sale of time
to advertisers. an important function of the Association
is that of establishing advertising practices and stand-
ards which make it easier for advertisers to use the
medjum and at the same time serve the public by bring-
ing to them the story of products and services available
for their use and comfort in the communities served by
member stations.

(3) Since every broadcasting station is licensed by the
Dominion (YJ‘overnment and subject to the regulations
of the Canadian Broadcasting Corporation. the Associ-
ation represents member stations in discussions and
meetings with the Government and the Corporation.

(2

All holders of a broadcasting license who have a broadcast-
ing station in operation, with the exception of stations owned by
or operated for the Dominion Government, are eligible for mem-
bership.

The licensee in applying for membership is entitled to desig-
nate the individual who is to represent the station at any or all
meetings of the Association and who is authorized to vote for
the licensee.

There is an Associate Membership which, by resolution of
the membership at the 1943 annual meeting, was made avail-
able to companies or individuals affiliated with the industry.
Associate members have no vote.

Organization

The pattern of operation of the Association is set at the
annual meeting. At each annual meeting the members elect a
Board of Directors as the executive committee. There are eleven
directors who, in turn, elect a chairman and vice-chairman for
the annual term of office.

The directors appoint the president and general manager,
the secretary-treasurer and the chief engineer, to form the man-
agement for the Association. The management is responsible to
the Association through the Board of Directors.

The annual meeting sets forth broad policies which are
initiated by the Board of Directors and administered by the
president and general manager and headquarters staff.

Engineering
The Association maintains an Engineering Departmer.t
under the direction of a graduate engineer. This department
studies international treaties and their general allocation struc-
ture with reference to their effect upon the status of the CABR
membership. Confidential assistance on technical problems is
given to the members from this department.

Committees

Much of the work of the Association is undertaken by the
committees appointed either at the annual meeting. or by the
directors. In 1946 the following committees were in operation:

(1} Policy Committee

Appointed from the Board of Directors, it acts in an
advisory capacity. It takes action in only such matters

as may be referred to it from time to time by the Board
of Directors.

(2) Committee of Standard Rate Structure

[t consists of radio station representatives who arz
associate members, and is responsible for the develop-
ment of standard practices and the format of radio
station rate sheets. The brochure of Canadian radio
station rates is the work of this committee.

(3) Commercial Radio Research Committee

This cominittee was established in 1944 and is made
up of representatives of:

Association of Canadian Advertisers,

Canadian Association of Advertising Agencies,

Canadian Broadcasting Corporation,

Canadian Association of Broadcasters,

Radio Station Representatives.
under the chairmanship of Mr. Robert Jones. Adver-
tising Manager of Colgate-Palmolive-Peet Company
Limited. During the past two years a number of sur-
veys have been made and tested, and interim reports
issued from time to time. This committee is of neces-
sity. a continuing one, due to the changes in radio art
and radio technique.

(4) Code Committee

Responsible for the interpretation of the Code of Ethics,
it continues to study the code, and to make such fur-
ther recommendations as may be deemed necessary,
frem time to time.

(5) Public Relations Committee

The Public Relations Committee was established fol-
lowing the 1942 Annual Meeting. It is responsible
for originating and co-ordinating recommendations to
member stations. It presents plans, policies and pro-
grams for the purpose of developing a better under-
standing on the part of the public as to the place and
responsibilities of the member stations in broadcasting
in Capada.

Meetings

The Association meets annually and under special circum-
stances may be called together by the Chairman of the Board.
the Vice-Chairman, or at the written request of one-third of
the members.

The Board of Directors meets four times a year, at the call
of the Chairman of the Board or, in his absence. at the call of
the Vice-Chairman.

Committees meet at the call of the Chairman and are re-
quired to render a report of their activities at each annual meeting.

This outline of the purpose and operation of the Canadian
Association of Broadcasters gives an indication of the services
rendered by the Association to its members. Naturally, there
is much to be accomplished in the future if broadcasting stations
are to be successful, and are to fulfill their proper function in
relation to the public in their several communities.

The members of The Canadian Association of Broadcasters
are mindful of their obligations to their communities, and to the
people of Canada. The Association can and does assist its
members 1n bringing to its listeners programs of the highest
calibre in all branches of radio broadcasting.
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LEGISLATION AND REGULATIONS OF
BROADCASTING IN CANADA

THE CANADIAN BROADCASTING ACT, 1936

An act respecting Broadcasting (Assented to 23rd June,
1936). Consolidated with amendment, Chapter 33 of 1944.
(Assented to 15th August, 1944).

HIS MAJESTY, by and with the advice and consent of the

Senate and House of Commons of Canada, enacts as follows:

1. This Act may be cited as The Canadian Broadcasting
Act, 1936.

2. In this Act, unless the context otherwise requires,

(a) “broadcasting” means the dissemination of any form
of radioelectric communication, including radioielegraph.
radiotelephone, the wireless transmission of writing, signs,
signals, pictures and sounds of all kinds by means of
Hertzian waves, intended to be received by the public
either directly or through the medium of relay stations;

(b) "channel” means a wavelength or frequency author-
ized to be used for broadcasting;

(a) “Corporation” means the Canadian
Corporation;

(d) "Minister” means the Minister of Transport;

(e) "private station” means any broadcasting station
licensed to a person other than the Corporation;

(f) “Corporation station” means any broadcasting sta-
tion owned or operated by the Corporation;

(g) “station” means any station licensed under
Radiotelegraph Act as a broadcasting station.

Broadcasting

the

3. (1) There shall be a Corporation to be known as the
Canadian Broadcasting Corporation which shall consist of
a board of nine governors appointed by the Governor in
Council and chosen to give representation to the principal
geographical divisions of Canada.

(2) The Governor in Council shall designate one of the
Governors to be the Chairman and one to be the Vice-
Chairman of the Corporation.

(3) The Governors shall hold office for (hree years.
provided that of those first appointed one-third shall oe
appointed to retire in one year, one-third in two years and
one-third in three years.

(4) Retiring Governors
appeointment.

(5) Each Governor shall hold office during good be-
haviour for the period of his appointment, but may be
removed for cause at any time by the Governor in Council.

(6) In the event ot a casual vacancy occurring on the
board, the Governor in Council shall appoint a person to
fill such vacancy for the balance of the term of the
Governor replaced.

(7) The Chairman shall be pald such annual salary as
may be determined by the Governor in Council and shall
devote the whole of his time lo the performance of his
duties under this Act, and shall not hold any other office
or accept any other employment. If an executive committee
is established by by-law, each of the other Governors on
such executive committee shall receive an honorarium of
one thousand dollars per annum; other Governors of the
Corporation shall each receive fifty dollars for each meeting
they attend, but shall not receive more than five hundred
dollars in any one year. (1944, c. 33, s. 1.)

(8) All Governors shall be entitled to receive and be
paid their actual disbursements for expenses necessarily
incurred by them in connection with the discharge of their
duties under this Act.

(9) Four Governors shall constitute a quorum.

(10) Each Governor shall, before acting as such,

shall be eligible for re-

take

and subscribe before the Clerk of the Privy Council and
shall file in the office of the said Clerk, an oath of office
in the following form:

“T Do Solemnly Swear that I will faithfully, truly and
impartially. to the best of my judgment, skill and ability,
execute and perform the office of Governor of the Canadian
Broadcasting Corporation, and that, while 1 continue to
hold such office, 1 will not accept or hold any other office
or employment. or have any pecuniary inlerest, direct or
indirect, individually or as a shareholder or partner, or
otherwise, in broadcasting or, in the manufacture or dis.
tribution of radio apparatus. So help me God.”

4. T'he Corporation shall be a body corporate having
capacity tc contract and to sue and Je sucd in the name ol
the Corporation.

5. The head office of the Corporation shall be at Ottawa
in the province of Onfario and the Corporation may estao-
lish branch offices elsewhere.

6. There shall be a general manager who shall be chief
executive of the Corporation and who shall be appointed by
the Governor in Council on the recommendation of the
Corporation.

7. There shall be an assistant general manager of the
Corporation who shall be appointed by the Governor in
Council on the recommendation of the Corporation.

8. The Corporation shall carry on a national broadcast-
ing service within the Dominion of Canada and for that
purpose may:

(a) maintain and operate broadcasting stations;

(b) establish, subject to approval of the Governor in
Council, such stations as the Corporation may from time to
time consider nececssary to give effect to the provisions of
this Act;

(c) equip stations with all such plant, machinery and
other effects as may be requisite or convenient to permit o
the same effectively receiving and transmitting for broad-
casting purposes;

(d) make operating agreements
for the broadcasting of programs;

(e) originate programs and secure programs, from
within or outside Canada, by purchase or exchange and
make arrangements necessary for their transmission;

(f) make contracts with any person or persons, in or
outside Canada, in connection with the production or pres-
entation of the programs of Lhe Corporation;

(g) make contr.cts with any person or persons, in or
outside Canada, tc perform in connection with the pro-
grams of the Corporation;

(h) publish and distribute, whether gratis or otherwise,
such papers, periodicals, and other lilerary matter as may
seem conducive to any of the objects of the Corporation:

(i) collect news relating to current events in any part
of the world and in any manner that may be thought fit
and to establish and subscribe to news agencies;

(j) acquire copyrights in any literary musical or artistic
works, plays, songs, gramophone records, news and other
matter;

(k) acquire and use any patent, or patent rights, brevets
d’invention. licences or concessions which the Corporation
may consider useful for the purpose of carrying out its
objects;

with private stations
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(1) make arrangements or agreements with any organi-
zation for the use of any rights, privileges or concessions
which the Corporation may consider useful for the purpose
of carrying out its objects;

(m) establish and support a pension fund for the benefit
of employees or ex-employees of the Corporation, or the
dependents of such persons;

(n) acquire private stations either by lease or subject
to the approval of the Governor in Council, by purchase,;

(o) subject to the provisions of sections ten and eleven
hereof, purchase, lease, or otherwise acquire, any real or
personal property which the Corpcration may deem neces-
sary or convenient for the purposes of its business;

(p) subject to the provisions of sections ten and eleven
hereof, sell, lease, or otherwise dispose of, all or any part
of the property of the Corporation;

(q) do all such other things as the Corporation may
deem incidental or conducive to the attainment of any of
the objects or the exercise of any of the powers of the
Corporation,

9. The Corporation shall not seek any concession, right
or privilege from, or enter into any negotiations or arrange-
ment with any British or foreign government with regard
thereto, without having first obtained the consent in writ-
ing of the Minister.

10. Notwithstanding anything contained in this Act, the
Corporation shall not, unless the approval of the Governor
in Council has first been obtained:

(a) enter into any agreement involving any expenditure
in excess of ten thousand dollars;

(b) enter into an agreement or
exceeding three years;

(c) acquire any personal property, the cost of acquisition
of which exceeds the sum of ten thousand dollars, or 1n
any manner dispose of any personal property having an
original or book value exceeding the sum of ten thousand
dollars.

11. (1) No real property or private station shall be pur-
chased, acquired, sold, exchanged or mortgaged by the
Corporation except with the previous consent of the
Governor in Council, and if the Corporation is unable to
agree with the owner of any real property or private sta-
tion which it is so authorized to purchase, as to the price
to be paid therefor, the Corporation shall have the right to
acquire the same without the consent of the owner and the
provisions of the Expropriation Act, chapter sixty-four of
the Revised Statutes of Canada, 1927, shall mutatis
mutandis, be applicable to the acquisition of such property
by the Corporation,

(2) Any plan and description deposited under the pro-
visions of the Expropriation Act may be signed by the
Chairman or Vice-Chairman of the Corporation or by one
of the Governors and the property shown and described in
such plan and description so deposited shall thereupon be
and become vested in the Corporation for the purposes of
the Corporation unless the plan and description indicates
that the property taken is required for a limited time only.
or that a limited estate or interest therein, is taken; and
by the deposit in such latter case, the right of possession
for such limited time or such limited estate or interest
shall be and become vested in the Corporation.

(3) The compensation payable in respect of the taking
of any such real property or private station or of any
interest therein, or of lands injuriously affected by the
construction of any undertaking or works shall be ascer-
tained in accordance with the provisions of the Expropria-
tion Act, and for that purpose the Attorney-General of
Canada may file an information in the Exchequer Court on
behalf of the Corporation to all intents and purposes as if
such property had been expropriated by His Majesty under
the provisions of the said Act. The amount of any judg-
ment upon such proceedings shall be payable out of the
funds of the Corporation.

(4) If the Minister decides that the cancellation or re-
fusal to renew any licence in the interest of broadcasting
generally in Canada is desirable, and if such cancellation
or refusal is not on account of any failure to comply with
this Act or any regulation hereunder or the Radiotelegraph

lease for a period

Act or regulation thereunder, compensation may be paid to
the extent of an amount not exceeding the depreciated
value of the licensed radio equipment requisite for the
efficient operation of the station logether with a reasonable
allowance to cover the cost of restoring the premises to a
tenantable condition for ordinary purposes

(5) In determining the compensation to be paid, no
allowance shall be made for the value of a licence termi-
nated by the taking over by the Corporation or the Minister
of any private station, and no person shall be deemed to
have any proprietry right in any channel heretofore or
hereafter assigned, and no person shall be entitled to any
compensation by reason of the cancellation of the assign-
ment of a channel or by reason of the assignment of a new
channel in substitution therefor.

12. (a) The Corporation may make such by-laws a§ may
be necessary,

(i) to enable it to carry
imposed upon it by this Act;

(ii) to provide for an executive committee of the Board
of Governors lo exercise such powers as the by-laws may
specify;

(iit) to provide for the appointment of advisory councils
to advise it as to programs;

(iv) to provide for the employment, dismissal, control
and remuneration of such officers, clerks, and employees,
technical or otherwise, as may be necessary for Lhe trans-
action of the business of the Corporation.

(b) No such by-laws shall come into force or effect until
approved by the Governor in Council, and no alteration,
modification or repeal of any such by-law shall have any
force or effect until so approved.

13. (1) Notwithstanding anything in the Civil Service
Act, chapter twenty-two of the Revised Statutes of Canada,
1927, the Civil Service Superannuation Act, chapter twenty-
four of the Revised Statutes of Canada, 1927, or any other
Act of the Parliament of Canada, a civil servant who, at
the time of his appointment to the staff of the Corporation
under authority in that behalf conferred by any Act of the
Parliament of Canada, is a contributor under the provisions
of the Civil Service Superannuation Act, shall continue to
be a contributor under the said Act; his service on the
staff ot the Corporation, in virtue of an appointment as
aforesaid, shall be counted as service in the civil service for
the purposes of the Civil Service Superannuation Act, and
he, his widow and children or other dependents, if any,
shall be eligible to receive the respective allowances or
gratuities provided by the said Act; and in the event of
his being retired from his office or position on the staff of
the Corporation for any reason other than that of mis-
conduct he shall be eligible, in accordance with the regula-
tions made under the Civil Service Act, for assignment to a
position in the civil service of the class from which he was
so retired or to any other position for which he may have
qualified or, in the alternative, to receive the same benefits
under the Civil Service Superannuation Act as he wouid
have been eligible to receive if he had been retired under
like circumstances from the position in the civil service
which he held immediately prior to his appointment to the
staff of the Corporation,

(2) Any employee of the Corporation. who at the time
of his appointment or employment under or pursuant to
the provisions of this Act, holds a position in the *“civil
service.” or is an "employee” within the meaning of the
Civil Service Act, shall continue or retain and be eligible to
receive all the benefits, except salary as a civil servant,
that he would have been eligible to receive had he remained
under that Act.

14. (1) The Minister of Finance shall deposit from time
to time in the Bank of Canada or in a chartered bank to
be designated by him to the credit of the Corporation:

(a) the moneys received from licence fees in respect of
private receiving licences and private station broadcasting
licences, after deducting from the gross receipts the cost of
collection and administration, such costs being determined
by the Minister from time to time;

(b) any appropriation granted by Parliament for the
purposes of the Corporation; and

into effect the obligations
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(c) any advances oy grants to the Corporation which
are authorized to be made from Consolidated Revenue Fund.

(2) The Corporation shall retain for the purposes of this
Act all moneys received by it arising out of its business.

15. The Corporation may administer all funds which may
be placed to its credit in the Bank of Canada or in a
chartered bank 1n accordance with the provisions of section
fourteen hereof, and may administer all other sums and
revenues which may be obtained by or given to the
Corporation or derived from any other source, exclusiveiy
in furtherance of the purpose for which the Corporation
is constituted.

16. The Governor in Council, on the recommendation of
the Minister, may authorize the Minister of Finance :o
place to the credit of the Corporation working capital
advances from any unappropriated moneys in the Consoli-
dated Revenue Fund, but the aggregate amount of such
advances outstanding at any one time shall not exceed one
hundred thousand dollars, and such advances shall be
repayable to the Minister of Finance on demand.

17. (1) The Governor in Council may authorize the con-
struction, extension or improvement of capital works of the
broadcasting facilities of the Corporation in Canada and, on
the recommendation of the Minister, may authorize the
Minister of Firnance to place to the credit of the Corporation
from any unappropriated moneys in the Consolidated Rev-
enue Fund such sum or sums as may be necessary 1o carry
out such construction, extension or improvement of capital
works: provided that the total amount which may be so
authorized for the said purposes shall not exceed five
hundred thousand dollars.

(2) Such moneys so advanced shal!l bear such rate of
interest and shall be amortized on such terms and con-
ditions as may be fixed by the Governor in Council.

(3) The interest and amortization charges on the moneys
so advanced shall be a first charge on the revenues of
the Corporation.

18. For the fiscal year 1936-37 the Minister of Finance
shall deposit to the credit of the Corporation the net
amount collected in licence fees during such year in accord-
ance with paragraph (a) of subsection one of section
fourteen hereof, less an amount equal to the amount or
amounts paid out of Appropriation No. 226, 1936-37, for ihe
purposes of the Canadian Radio Broadcasting Commission.

19. The Corporation shall establish and maintain an
accounting system satisfactory to the Minister and shall,
whenever required by him, render detailed accounts of its
receipts and expenditures for such period or to such day as
he designates, and all books of account, records, bank books
and papers of the Corporation shall at all times be open to
the inspection of the Minister or of such person as he
may designate.

20. The accounts of the Corporation shall be audited by
the Auditor General of Canada and a statement of such
accounts shall be included in the annual report of the
Corporation.

21. No private station shall operate in Canada as a part
of a chain or network of stations except with the permission
of, and in accordance with the regulations made by, the
Corporation.

22. (1) The Corporation msy make regulations:

(a) to control the establishment and operation of chains
or networks of stations in Canada;

(b) to prescribe the periods to be reserved periodically
by any private station for the broadcasting of programs of
the Corporation;

(c) to control the character of any and all programs
broadcast by Corporation or private stations;

(d) to determine the proportion of time which may be
devoted to advertising in any programs broadcast by the
stations of the Corporation or by private stations, and to
control the character of such advertising;

(e) to prescribe the proportion of time which may ne
devoted to political broadcasts by the stations of the
Corporation and by private stations, and to assign such
time on an equitable basis to all parties and rival
candidates.

(2) If the Corporation is unable to agree with the
licensee ot a private station as to the amount of cor.pensa-
tion, if any, to be paid by the Corporation for the use of
such station for the broadcasting of programs of the
Corporation, the Minister may fix an amount which, in his
opinion, is fair and reasonable and such amount shall be
paid by the Corporation to the licensee in full settlement
of his claim to compensation

(3) Dramatized political broadcasts are prohibited.

(4) The names of the sponsor or sponsors and the
political party, if any, upon whose behalf any political
speech or addiess is broadcast shall be announced immedi-
ately preceding and immediately after such broadcast.

(5) Political broadcasts on any dominion, provincial or
municipal election day and on the two days immediately
preceding any such election day are prohibited.

(6) In case of any violation or non-ohservance by a
private station of the regulations made by the Corporation
under this section, the Corporation may order that the
licence of such private station be suspended for a period
nnt exceeding three months and any such order shall pe
forwarded to the Minister who shall forthwith communicate
the same to the licensee of the station and shall take such
steps as may be necessary to carry out the terms of such
order.

(7) The Corporation shall take such action as may be
necessary to ensure that stations affected by its regulations
shall have reasonable notice thereof.

23. (1) The Governor in Council may make regulations
prohibiting or regulating the use of any machinery, appa-
ratus or equipment causing or liable to cause interference
with radio reception and to prescribe penalties recoverable
on summary conviction for the violation or non-observance
of any such regulation, provided, however, that such pena)-
ties shall not exceed fifty dollars per day for each day
during which such violation or non-observance continues.

(2) Such regulations shall be published in the Canada
Gazette, and shall take effect from the date of such pub-
lication or from the date specified for such purpose in such
regulations, and shall have the same force and effect as if
enacted herein.

24. (1, The Minister shall, before dealing with any ap-
plication for ticence to establish a new private station or
for increase in power, change of channel. or change of
(ocation of any existing private station. or making any
regulations or changes in regulations governing the activi-
ties of private stations, refer such application or regulation
to the Corporation, and the Corporation shall make such
recommendations to the Minister as it may deem fit, The
approval of the Governor in Council shall be obtained
before any licence for any new private station is issued.

(2) The Corporation shall, each year, prior to the re-
newal or issue of the licences for private stations by the
Minister, review the activities of such private stations, and
shall make such recommendations to the Minister in regard
to their working, broadcasting or any other matter concern-
ing such stations as it may deem desirable.

25. The Corporation shall, from the date of the coming
into force of this Act, take possession of all property and
assets and assume all the obligations and liabilities of the
Canadian Radio Broadcasting Commission

26. The Corporation shall through the Minister submit
an annual report to Parliament in such form as the Minister
may prescribe.

27. The Canadian Radio Broadcasting Act, 1932, chapter
fifty-one of the statutes of 1932 is repealed.

28. This Act in whole or in part shall come into force on
a date or dates to be fixed by proclamation of the Governor
in Council.
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The following regulations, as revised and numbered 1 to
22, were made under authority of subsection one of section
twenty-two of The Canadian Broadcasting Act. Chapter
twenty-four of the Statutes of 1936, which reads as follows:

The Corporation may make regulations

fa) to control the establishment and operation of chains
or neiworks of stations in Canada;

(b) to prescribe the periods to be reserved periodically
by any privale station for the broadcasting of programs of
the Corporation;

(¢) to control the character of any and all
broadcast by Corporation or private stations;

(d) to determine the proportion of time which may be
devoted to advertising in any programs broadcast by the
stations of the Corporation or by private stations and to
control the character of such advertising;

(e) to prescribe the proportion of time which may be
devoted to political broadcasts by the stations of the Cor-
poration and by private stations, and to assign such time
on an equitable basis to all parties and rival candidates.

programs

1. In these regulations, unless the context otherwise

requires,
(a) The “Act” means The Canadian Broadcasting Act,
chapter twenty-four of the Statutes of 1936;

(b) “Corporation” means the Canadian
Corporation;

Broadcasting

(c) “licence” means a licence issued to a broadcasting
station under the Radiotelegraph Act; and “licensee”
means the holder ot such licence;

(d) "private station” means any broadcasting station
licensed to a person other than the Corporation;

(e) "regulations” means these regulations;

(f) “representatives of the Corporation” means the
General Manager of the Corporation, the Assistant General
Manager of the Corporation or persons authorized in writ-
ing by the General Manager of the Corporation;

(g) “station” refers to stations owned or operated by
the Corporation as well as by others and it may also
refer to the owner or licensee of a station.

2. These regulations apply to all stations in Canada and
to all matter broadcast by such stations.

3. (1) Each station shall maintain a program log in a
form acceptable to the Corporation and shall cause entries
to be made therein as follows:—

(a) date, call letters, location, frequency;

{(b) the time at which each station identification an-

nouncement is made;

(c) the title and brief description of each program
broadcast, with the time ot the beginning and ending so
as to give a continuous record of each day's broadcast.
If a mechanical reproduction is used, that fact shall be
noted, together with a statement whether or not announce-
ment thereof was made. fn the case of a talk or sp-ech,
the name of the speaker and the auspices under which
the talk or speech was given shall be entered. If the
speech is made by a political candidate or on behalf of a
political candidaie or political party, the political affilia-
tion of the candidate or party shall also be entered;

(d) the duration of each spot or other similar an-
nouncement and the broadcast hour during which it was
transmitted;

{e) the name of the sponsor of any program or an-
nouncement for which the station is paid.

(2) Key letters or abbreviations may be used if the
explanation of each is plainly given in the log. The logs
shall be produced for the inspection of the representatives
of the Corporation upon the request of such representa-
tives.

(3) Each station shall keep on file a copy of

(a) the continuity used for any program;

(b) all programs or other announcements containing
advertising matter;

(c) the manuscript of addresses or talks.

(4) In the case of chain broadcasts these records shall
be kept by the originating station.

(3) Such records shall be retained by the station for a
period of one year and shall be open for inspection by
representatives of the Corporation upon request of such
representatives.

4. The time mentioned in all program logs and contracts
used in connection with broadcasting shall be local stan-
dard time (or local davlight saving time if that is in force)
unless otherwise specified or agreed.

5. Each station shall, each week, file with the Corpora-
tion in a form acceptable to the Corporation

(a) an advance copy of its program schedule for the
following week, showing the exact hours and how they are
to be occupied each day;

(b) a true and complete copy of its program lougs not
later than seven days following the operations the said
logs record.

6. Each station shall announce its call letters not less
than once nor more than four times an hour, during hours
of operation.
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*7. No one shall broadcast

(a) anything contrary to law;

(b) the actual proceeding at any trial
Court;

(c) abusive comment on any race, religion or creed;

(d) obscene, indecent or profane language;

(e) malicious, scandalous. or defamatory matter;

(f) advertising matter containing false or deceptive
statements;

(g) false or misleading news;

(h) upon the subject of birth control;

(i) upon the subject of venereal disease. or other sub-
jects relating to public health which the Corporation may
from time to time designate, unless such subjects be pre-
sented in a manner and at a time approved by the General
Manager as appropriate to the medium of broadcasting;

(j) (i) programs presenting a person who claims super-
natural or psychic powers, or a fortune-teller, character
analyst, crystal-gazer or the like, or programs which lead
or may lead the listening public to believe that the
person presented claims to possess oOr possesses super-
natural or psychic powers or is or claims to be a fortune-
teller, character analyst, crystal-gazer or the like;

(iij) programs in which a person answers or solves
or purports to answer or solve questions or problems sub-
mitted by listeners or members of the public unless such
programs prior to being broadcast shall have heen ap-
proved in writing by a representative of the Corporation;

(k) advertising content in the body of a news broadcast.

(1) any appeal for donations or subscriptions in money
or in kind without having first obtained the consent in
writing of the General Manager except an appeal on behalf
of a war charity fund registered under the War Charities
Act, 1939, or a joint appeal on behalf of two or more
charities made with the approval of the municipality or
other local authority in which the appeal is made.

(m) any program or speech by means of mechanical
reproductions or in any other manner, so as to achieve
indirectly or by an evasion that which a regulation or
ruling of the Corporation prohibits, and the General Man-
ager of the Corporation shall be the sole judge o: what
constitutes an evasion under this regulation and his ruling
shall be final and binding with respect to any such matter.

8. (1) Political broadcasts are governed by subsections
(3), (4) and (5) of section 22 of The Canadian Broadcasting
Act, 1936, which read as follows:—

(3) Dramatized political broadcasts are prohibited.

(4) The names of the sponsor or sponsors and the
political party, if any, upon whose behalf any political
speech or address is broadcast shall be announced imme-
diately preceding and immediately after such broadcasts.

(5) Political broadcasts on any dominion. provincial or
municipal election day and on the two days immediately
preceding any such election day are prohibited.

(2) Each station shall allocate time for political broad-
casts as fairly as possible between the different parties or
candidates desiring to purchase or obtain time for such
broadcasts.

9. (1) The advertising content of any program shall not
exceed in time ten per cent of any program period.

(2) Notwithstanding the provisions of subsection (1)
any station shall upon instructions in writing from the
Corporation reduce the total daily advertising content of
its programs if the said total daily advertising content in
the opinion of the Corporation occupies an undue propor-
tion of the daily broadcast! time.

(3) Upon notice in writing from the Corporation any
station shall change the quality or nature of its adver-
tising broadcasts.

in a Canadian

“Note to Section 7.—It is nal the
to restrict (reedom of speech nor the [air presentation of contro-
versia) material. On the contrary, the policy of the Carporation is
to encourage the fair presentation of contraoversial guestions. At the
same time, it should be realized that the message of broadcasting is
received at the fireside in the relatively unguarded atmosphere of
the home. reaching old and yuung alike. Certain subjects, while
meriting discussion elsewhere in the public interest. are nul neces-
sarily suitable tor this intimale medium.

intenlion of the Corporation

i8

10. In any program no one shall advertise

(a) any act or thing prohibited by law;

(b) the prices of goods or services, except

(i) the prices of publications auxiliary to the informa-
tion services of the Corporation;

(ii) where the terms of a ‘“premium-merchandising
offer” include the payment of a sum of money either as a
nominal charge or as a price for the premium, the amount
of the charge or price may be stated provided:

A. that the amount of the charge or price does not
exceed the unit cost of the premium, including costs
of handling and distribution, to the program sponsor;

B. that full details of the cost are disclosed to the
Corporation;

C. that the premium offered is not of the class or
kind of product the sale of which comprises the prin-
cipal business of the program sponsor;

D. that_the premium offered is a product not nor-
mally available through competitive trade channels;

E. that the amount of the charge or price does not
exceed $1.00;

F. that the broadcast of any such offer is authorized
in writing in advance by a representative of the Cor-
poration.

(¢) any insurance corporation not registered to do busi-
ness in Canada;

(d) bonds, shares, or other securities or mining or oil
properties or royalties or other interests in mining or oil
properties other than the securities of the Dominion or
Provincial governments or municipalities or other public
authorities, provided nothing herein shall prevent anyone
from sponsoring a program giving quotations of market
prices without comment;

(e) spirituous liquors;

(f) wine and beer except that programs sponsored by
breweries or wine companies will be temporarily allowed
in the Province of Quebec subject to the following
conditions:

(i) The only announcements of sponsorship allowed
shall be two in number-—one at the beginning of each
program and one at the end.

(ii) The form of such announcements shall be:

“This program is presented with the compliments of the
ABC Brewery.”

“This program has been presented with the compli-
ments of the ABC Brewery,” or some suitable and neces-
sary variation of these forms.

(iii) No other announcement shall be made or devices
used in any such program to advertise the product of the
sponsor,

(iv) All continuities and programs shall be approved by
the General Manager before thev are broadcast.

11. (1) “Spot” announcements shall not exceed two
minutes for each broadcasting hour, subject always to the
provisions of subsection (2) of this regulation.

(2) No “spot” announcement shall be broadcast on week-
days between 7.30 p.m. and 11 p.m. nor on Sundays at any
time, provided that where exceptional conditions prevail
owing to the geographicr' situation stations may be given
permission by the Corporation to broadcast “spot” an-
nouncements on week-days during the hours prohibited in
this section.

(3) Subsections (1) and (2) of this regulation shall not
apply Lo:-

(a) Time signals or weather reports provided that no
advertising other than the name of the sponsor is men-
tioned;

(b) Non-sponsored spot announcements made by sta-
tions for the sole purpose of testing coverage, the details
of which have been authorized in writing by a represen-
tative of the Corporation and, notwithstanding Regulation
10 (b). stations may, with the permission of the Corpora-
tion, mention a sum not exceeding twenty-five (25 cents)
when such procedure is necessary effectively to execute
the intent of this subsection.

12. (1) No continuity advertising an article marketed
under the Proprietary or Patent Medicine Act or the Food
and Drugs Act mayv be broadcast until it has been approved
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by the Department of Pensions and National Health. Con-
tinuities submitted for approval shall be forwarded, in
duplicate, to the Canadian Broadcasting Corporation at
least two weeks in advance of intended use.

(2) The formula for any article bearing a distinctive or
trade name distinguishing it from any other product, and
marketed under the Food and Drugs Act, shall be sub-
mitted with each pertinent continuity.

(3) No electrical transcription advertising an article
marketed under the Proprietary or Patent Medicine Act or
the Food and Drugs Act shall be broadcast by anyv station
unless certified by an affidavit that the advertising con-
tinuity has been approved by the Department of Pensions
and National Health.

(4) No announcer may broadcast any statement con-
cerning any article marketed under the Food and Drugs
Act or the Proprietary or Patent Medicine Act that is not
contained in the continuity approved by the Department
of Pensions and National Health.

(5) Testimonials referring to an article marketed under
the Food and Drugs Act or the Proprietary or Patent
Medicine Act shall be regarded as constituting a part of
the advertising continuity.

(6) No continuity recommending any treaiment for any
ailment shall be broadcast until it has been approved by
the Department of Pensions and National Health.

(7) Inspectors of Food and Drugs, Department of Pen-
sions and National Health, are authorized to act as repre-
sentatives of the Corporation for the purpose of enforcing
this regulation.

18. (1) Stations shall not transmit in the form of news-
casts, news commentaries or in any manner any news or
information of any kind published in any newspaper or
obtained, collected, collated or co-ordinated by any news-
paper or association of newspapers or any news agency or
service except the following:—

(a) Such news bulletins, free from sponsorship, as are
released by the Corporation for the express use of broad-
casting stations, broadcasts of which shall be subject to
such conditions as the Corporation may prescribe;

(b} Local and sports news under written arrangements
to be made by each station individually with its local
newspaper or newspapers or collected through its own
employees. Copies of all such written arrangements shall
be filed with the Corporation immediately upon completion
thereof;

(c) News from source- other than those provided for
in clauses (a) and (b) hereof with the prior permission in
v.riting from the Corporation and subject to such condi-
tions as the Corporation may specify.

(2) The only announcements of sponsorship allowed
for news from the sources as defined in clause (¢) hereof
shall be two in number, one at the beginning and one at
the end of newscasts of ten minutes or more and shall
be as follows:—

Opening announcement: “The (name of sponsor}) now
brings you the (name of news source, if desired) news.
(Advertising matter relating to sponsor’s product, if de-
sired). And now here is the (name of news source. if
desired) news.”

Closing announcement: “The (name of sponsor) has
just brought you the (name of news source, if desired)
news.”

(3) The Corporation news bulletins as defined in sub-

section (1) clause (a) hereof shall be broadcast in the
manner and by such stations as the Corporation may
designate.

14. Representatives of the Corporation may require the
production of material to be broadcast before any broad-
cast is arranged to take place.

15. Time reserved for the broadcasting of Corporation
programs shall be used only for such programs unless
approval to the contrary has been received in writing from
the Cornnration in each specific case.

16. Statirns shall upon request of the Corpaoration give
right of way to such Corporation or other programs as the
Corporatior. shall designate. In such event neither the
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station nor the Corporation shall incur any liability for

compensation or damages.

17. No station shall *pick up” and rebroadcast any pro-
gram unless permission in writing has first been obtained
from the Corporation.

18. (1) No station shall use a mechanical reproduction
{except when its use is merely incidental as for an identi-
fication or background) between the hours of 7.30 and 11
p.m. except with the previous consent of the Corporation
in writing. (This subsection was revised and became
effective April 18, 1942.)

(2) A mechanical reproduction shall be announced as
such immediately before and after the program concerned,
except when its use is merely incidental as for an identifi-
cation or background or as a transcribed commercial “spot”
announcement with no musical theme or content. The
exact form of announcement is not prescribed, but the
language shall be clear and in terms commonly used and
understood. The following are examples of statements
sufficient for the purpose:—

(a) "This is a recorded program.”

(b) "This is a program of electrical transcription.”

(3) No program ot mechanical reproductions shall con-
tain any reference to the name of any person, firm or
corporation connected with the manufacture, sale. hire or
ownership of the said mechanical reproductions used in
the said program.

19. Unless permission in writing is first obtained from
the Corporation

(a) no station shall continue to be a part or shall form
a part of a chain or network originating outside of
Canada;

(b) no chain or network of two or more stations shall
contintie to be operated within Canada or shall be set up
or operated within Canada;

(c) no station shall continue to be or become an outlet
for any station, chain or network existing or originating
outside of Canada;

(d) no station shall continue to be or hecome an
i sociate station of or with any statiom, chain or network
existing or originating outside of Canada.

20. Every station shall file with the Corporation a copy
of the forms of contract used by it and a statement of its
charges. Every such contract shall expressly make the
enjovment of the privilege to broadcast conditional upon
the observance of these regulations. - The licensee of each
station shall see that a copy of these regulations is avail-
able at the station and that the station employees and

sons broadcasting are familiar with them.

21. The Corporation may send a written or telegraph
notice to the licensee of any station informing him of any
alleged violation of these regulations and he shall have a
celay of six dayx within which to answer in writing,
giving in full his reply to the notice. The Corporation may
make such investigation of the facts as it shall consider
appropriate and for this purpose its representatives may
examine the records and question the employees of any
station.

22. These regulations shall have full force and effect as
of the 1st day of April, 1941; and on and after that date all
regulations inconsistent therewith shall be deemed to have
been repealed.

28. Note.—The penalty for violation of these regulations
is provided for under Section 22 (6) of the Act which
reads:

(6) In case of any violation or non-observance
by a private station of the regulations made bv the
Corporation under this section, the Corporation may
order that the licence of such private station be sus-
nanded for a period not exceeding three months and
anv such order shall be forwarded to the Minister
whe shall forthwith communicate the same to the
lice nsee of the station and shall take such steps as
may be necessary to carry out the terms of such
order.
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WHO'S WHO

Who’s Who

n

Canadian Radio

A section containing biographical data and professional
records of 1591 persons engaged in radio broadcasting
and its affiliated industries from coast to coast in Canada.
Compiled by the editors and a special staff of writers
and researchers, this is a copyrighted feature of THE
CANADIAN RADIO YEAR BOOK.
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Who’s Who
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Canadian Radio

ABERNETHY, Norma; piano accom-

panist and soloist. Vancouver; born
Vancouver, 1914, music degrees,
L.RT.M., ATCM., married; 1935,

broadcasting CNRV. accompanist York
Knitting Mills auditions, Toronto;
1945, solo piano broadcasts; soloist
with  Arthur Benjamin and Jack
Avison: conduvcting CBR orchestra;
home address, 1386 West 9th St., Van-
couver, B.C.; business address, same.

ACHESON, William Frank; Studio Director, CKSO, Sud-
bury, Ont.; born Copper Cliff, Ont, 1921; attended Queen’s
University; single, formerly with CKGB, Timmins; then
with CKSO, announcer and continuity writer; 1946, ap-
pointed Studio Director, CKSO; home address, 15 Power
St.. Copper CIliff, Ont.; business address, Radio Station
CKSO, Sudbury, Ont.

ACTON, John Arthur; engineer, CBC International Ser-
vice, Montreal; born Castor, Alta., 1915; educated technical
school; married; one son (Karl Bernard); started on
engineering staff of CFCN, Calgary; went to BBC in Eng-
land in 1938, first at the shortwave station at Daventry and
later to Broadcasting House in London; left BBC wm 1945
to join the CBC International Service, doing similar work;
home address, 3535 Shuter St., Montreal; business address,
CBC International Service, 1236 Crescent St., Montreal.

ADAM, Ann; originator, Ann Adam Homecrafters’ Cooking
School of the Air; born Toronto; married; University of
Toronto (B.A.); 1930, gave first cooking school broadcast
by remote control from own kitchen and has continued
doing so; food editor Toronto Globe and Mail; author of
ccok books, magazine articles on cooking; producer, stage
cooking schools; home and business address, 48 Roselawn
Ave., Toronto 12.

ADASKIN, John; General Manager,
Player Prcductions Ltd., Toronto;
owner Jonn Adaskin Productions. To-
ronto; born Toronto, 1908; married;
one child (Tamar): studied Tcronto
Conservatory of Music, Hambourg
Concervatoi-v: 1924, first radio appear-
ance as a 'cellist; 1924-34, musician and
sound consultant for all radio shows;
1934-43, senior program  producer
CRBC and CBC; 1943. present posi-
tion; has produced more than 4,000
radio shows; 1945-46, produced, among others. Voice of
Victor and Singing Stars of Tonwmrrow; attended loronto
Conservatory of Music and Haimbourg Conservatory of
Music, Toronto; member Arts and Letters Club: home ad-
dress, 60 Lyndhurst Ave., Toronto; busjness, 67 Yonge St.,
Toronto.

ADKINS, Proctor Selby; producer, writer CBC, Montreai;
born London, Eng. 1894; married; son (Robert Henry);
attended Aldershot Military School, 1936, joined CBC staff,
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Montreal. producer of H.M. Canadian Grenadier Guards
Band, Through the Years, Let’s Play Duets, Metropolitan
Cafe. etc.; specializes in synchronizing French and English
scripts; business address, Canadian Broadcasting Corpora-
tion, 1231 St. Catherine St. W., Montreal.

AGAR, Cecil Ivan; Program Director, CJCS, Stratford,
Ont.; born Stratford, Ont. 1922; single; 1942, joined staif
CJCS; 1942, joined Canadian Army, later R.C.A F. until dis-
charged 1945; re-entered broadcasting CJCS as chief an-

nouncer and program director; home address. 47 Milton St.,
Stratford, Ont.;
Stratford.

business address, Radio Station CJCS,

AGOSTINI, Lucio; arranger, conduc-
tor Toronto; born Fano. Italy, 1913;
started in radio at 16, playing under
father, Guiseppe Agostini; CBC and
other programs include Sunday Night
Show, The Little Review, Dominion
Rubber Pregram, Stage 44, 45, 16,
Dream Time. On the Spotlight, Reper-
toire de Vacances, Tamour-Battant,
Let There Be Music, Mantilles et Cas-
tanettes. This Is Our Canada, Light Up
and Listen, ete.; composer for National
Film Board shorts; musical director Associated Screen
News; co-owner (with father) of Programme Music Regis-
tered; member Arts and Letters Club; hobbies, golf, hand-
ball. weight lifting; address, 83 Bloor St. W., Toronto.

AJELLO, Eric Andrew; announcer, CKMO, Vancouver;
born Vancouver, 1923; single; attended University of British
Columbia; 1944, announcer, CJOR; 1944, announcer, CKMO;
home address, 2393 Mathers Ave., W, Vancouver; business
address, Radio Station CKMO, Vancouver.

ALARIE, Mrs, Sylvia; actress, Montreal; widow; two sons
(Bernard, Brother Andre F. E. C.), two daughters (Pier-
retfe, Marie-Therese); shows include Les Deux Commeres,
Tanie Luce, Jeunesse Doree; address, 1672 Aird St, Mont-
real.

ALDEN, Iris Jeanette; Manager, Radio
Department, J. Walter Thompson :Jo.
Ltd., Toronto; born Ottawa, 1914; di-
vorced; son (John); attended Havergal
College, University of Toronto (B.A);
following acting in Hamilton, joined J.
Walter Thompson in traffic depart-
ment, later copywriter, junior pro-
ducer; present position; producer and
manager of radio department, handling
such shows as John and Judy, Break-
fast Club, Ontario Holiday, Hi Variety,
Lux Radio Theatre, International House Party. etc.; mem-
ber Pi Beta Phi; home address, 262 Jarvis St., Toronto;
business address, J. Walter Thompson Co. Ltd., 80 Rich-
mond St. W., Toronto.
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ALEXANDER, George; actor, singer,
Montreal; born Jersey, Channel
Islands, 1897; educated Jersey; mar-
ried; one daughter (Audrey Lois);
programs include Romance of Canada,
Masters ot Music, Roads That Move,
And It Came to Pass, The Red Ledger,
Bell Telephone Hour, Theatre of Free-
dom, Crusaders in Brittany, Montreal
Drama, The Way of the Spirit. Inter-
American University ot the Air; also
various shows in French; played in the
movie 49th Parallel, documentary films for National Film
Board; stage productions for M.R.T., Shakespeare Sociely
of Montreal and other groups; helped organize Montreal
Oratorio Society; executive member Montreal Operalic
Society 1924-40; 1945-46, appeared in the Chicago production
of St. Lazare’s Pharmacy; president A.C.R.A, Montreal,
member Canadian Legion; address, 5156 Sherbrooke St. W.,
Montreal.

ALEXANDER, John Arthur; announcer, CKWS, Kingston;
born Tillsonburg, Ont., 1920; married; 1945, following
five years with R.C.A.F., announcer CHML, Hamilton; 1945,
present position; member Maple Leaf and Beaver Clubs,
London, Eng., Southend-on-Sea Constitutional Club, South-
end, Eng.; hobbies, sketching, o1l painting; home address,
17 Stanhope Ave, Toronto; business address, Radiv Station
CKWS. Kingston.

ALEXANDER, Kathleen (Mrs. Frank Dunn); actress, To-
ronto; born Vancouver, 1927; married; son (Allan Murray};
Santa Barbara and Meglin Professional School, Los An-
geles; Trinity College, London, Eng.; 1933, actress over
Vancouver radio stations; 1935, acting on radioc in Los
Angeles; 1937, returned from Hollywood to own radio
show in Vancouver; since coming to Toronto has acted in
such shows as Children’s Scrapbook, Flying for Freedom,
Soldier's Wife, Canada Marches On, L for Lanky, Cana-
dian Cavalcade; home and business address, 1008 Woodbine
Ave., Toronto.

ALLAN, Andrew Edward Fairbairn;

Supervisor of Drama, CBC. Toronto:

born Arhroath, Scotland. 1907; attend-

ed Universitv of Toronto; single; six

vears as announcer. actor. script-writ-

er, producer with CFRB, Toronto; two

years with advertising agencies in Lon-

don. England, writingy and producing

programs for continental stations,

meanwhile freelancing with BBC as

writer and actor; four years as pro-

ducer, specializing in drama with the

CBC, Vancouver; then to CBC Natwonal Program Otfica,
Toronto, 1943, as supervisor of drama; producer of Stage 34,
Stage 45, Stage 46; member Arts and Letters Club, To-
ronto; home address, 595 Sherbourne St.,, Toronto; business
address, Canadian Broadcasting Corporation, 354 Jarvis St.,
Toronto.

ALLARD, Thomas James; Ottawa cor-
respondent, Canadian Broadcastes,
born Sault Ste. Marie, Ont, 1914; mar-
ried; one daughter (Sandra Lee); hon-
ors in commerce at University of Al-
berta; following newspaper experience
entered radio 1935 as announcer, con-
tinuity writer and news editor; 1944,
news commentator, CJCA, Edmonton;
1945, Canadian radio news representa-
tive at San Francisco Conference;
1945, joined Canadian Broadcaster;
hobby, writing; home address, 48 Mutchmor St., Ottawa;
business address, 108 Sparks St., Ottawa.
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ALLEN, Eddie; singer and musician, Toronto; born To-
ronto, 1920; married; entered radio via transcriptions in
1935; 1936-37 broadcast as The Serenader, on Gloom Chasers,
CBC, Toronto; joined The Happy Gang in 1938; still with
them as vocalist and accordionist; guest artist on variety
shows; address 270 North Dewhurst Boulevard, Toronto.

ALLEN, William Henry; Chief Engineer, CKTB, St. Cath-
arines; born Liverpool, Eng., 1904; married; wireless opera-
tor at the age of 17, sailed Great Lakes three years, three
years ocean ships; 1930, control room staff CKGW, Toronto;
1933, studio technician, CKTB, later to present position;
member Dalhousie Yacht Club, A.R.R.L.; home address,
R.R. 2, St. Catharines; business address, Radioc Station
CKI'B, St. Catharines.

ALLISON, John (Jack) Frederick; singer, Toronto; born
Toronto, 1914; married; two children (Beverley Ann, Robert
Stephen); 1935, started in radio with vocal groups :n
Toronto; 1936-37, with Rudy Vallee in U.S.; recorded with
vocal group Quintones; worked with Benny Goodman,
Duke Ellington, Kay Kyser, Jan Savitt, Ben Bernie, Kate
Smith; 1940-42, with Frankie Masters; returned to Toronto;
1945-46. on Johnny Home, Canadian Cavalcade, Let There
Be Music; faculty member Academy of Radio Arts; home
address, 20 Duart Park Rd. Toronto; business address,
same.

AMOS, Robert Douglas; Program Supervisor, CKOC, Ham-
ilton; born Altwood, Ont., 1915; B.A. University of Toronto;
single; before entering radio was advertising salesman,
insurance salesman, free-lance sports writer; joined staff
CKOC, Hamilton, September, 1943, as promotion director;
1944, script writing; 1945, continuity editor, program super-
visor; member Hamilton Junior Chamber of Commerce;
home address, 130 Main St. W., Hamilton; business address,
Radio Station CKOC, Hamilton,

ANDERSON, Clare; Bureau Manager,
British United Press, Vancouver; born
Winmoeg, 1924; married; son (Mich-
ael); 1943, sportswriter, columnist,
Winnipeg Free Press; 1945, BUP, Win-
nipeg, night editor. sports editor, radio
writer; 1946, present position; home
address, 3549 W. 5th Ave. Vancouver;
business address, British United Press,
500 Beatty St., Vancouver.

ANDEKSON, Gregg McKenzie; news editor, CIGX, Yorkton;
born Scotland, 1921; single; 1945, entered radio as an-
nouncer, operator, CJGX, later news editor and announcer;
member Winnipeg Canoe Club; home address, 30 Haultain
St., Yerkton, Sask.; business address, Radio Station CJIGX,
Yorkton.

ANDERSON, Leota Jean; accountant, CHAB, Moose Jaw,
Sask.; born Moose Jaw, 19